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Exclude / Include Branded Search Terms

Exclude / Include Product IDs Search Terms

* Exclude / Include Filters work according to the following principle:
   - Exclude        : exclude all Branded / with Product ID  Search Terms and show only non-
branded / without product ID Search Terms
   - Include         : show only Branded / with Product ID Search Terms
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Methodology:

   Search Relevance Index shows user behavior & engagement after the usage of the site search. The score can be from 0 to 10. The higher - the better.

 Formula:

Search Relevance Index = (Results Pageviews per Search score + % Search Exits score +  % Search Re�nements score +  Time after Search score) (In�uence ratio: 30% + 30% + 30% + 10%)
 
De�nitions:
        - Results Pageviews per Search is the number of pageviews of search result pages per search (exclude Search Exits). The lower value - the better. If the Results Pageviews per Search is
less than 1.5 then the score used for the Index is 3. If it is more than 1.5, the score is 0.
       - % Search Exits is the number of searches made immediately before leaving the site divided by total unique searches. The lower value - the better. If the % Search Exits is more than 20%
then the score used for the Index is 0. If it is less than 20%, the score is 3.
       - % Search Re�nements is the number of times a user searched again immediately after performing a search divided by Pageviews of search result pages. The lower value - the better. If
the % Search Re�nements more than 30% the score used for the Index is 0. If it is less than 30%, the score is 3.
       - Time after Search is the number of time users spend on your site after performing a search. The higher value - the better. If the Time after Search is more than 150 sec then the score
used for Index is 1. If it is less than 150 sec, the score is 0. 

   For more details on search-related metrics, please use the following link.

Comment: 
   * Search Rate is the site search usage percentage on-page. Calculated as Total Unique Searches divided by Pageviews.

Search Terms & Pages Performance

Data Source: Google Analytics,

Total Unique Searches Search Relevance Index
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PII Data

PII Data

https://support.google.com/analytics/answer/1032321?hl=en#Metrics
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